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entation,
Confab Still Matters Shift to late
' spring makes music schmoozetest

Despite Market Fragm

a fair-weather friend sy metinda Newman

CAPTIVE
AUDIENCE

S INTERNATIONAL MUSIC CON~
crave Midem shifts from
its usual January dates to
June 3-8 for the first time,
attendecs say the Cannes

attendees come from North America, with
Europe and the UK. representing 68%,
according to Midem. Among the partici-
pants, 70% are from the music sector, 18%
from tech, 7% from brands and 5% denti-

globe is one of Midem's main attractions,
A2IM’s pavilion on the Palais des Festivals'
trade show floor is among the biggest at
Midem and serves as a meeting place for
its ind: dent music label b

“They show up at $:30 in the morning,
take appointments until 5, and then we
break out beer and wine (for) a couple of
hours,” Bengloff says.

Former Sony exec Deborah Newman,
who is now a copyright/digital music
attorney and consultant, will participate
in the Intl. Assn. of Entertainment Law-
yers programs, but is reaching out to
attendees in advance and is previewing
the finalists in Midemlab, the conference’s
competition for innovative start-ups.

“1 go to stay on top of what's going on
in Europe and the rest of the world,” she

Midem, which dropped 4% in atten-
dance in 2014, moved to June in an
attempt to woo attendees with the prom-
ise of better weather. Newman and White
praise the June move, but Bengloff pre-
dicts the increased expense of flights and
accommodations in high season will keep
SOME AWAY.

In fuct, Bengloff is forgoing Midem for
the first time in years because it now falls
two weeks before A2IM’s own Indie Week
Conference, but adds A2IM senior man-
agement will be in attendance.

Midem will also likely lose some
attendees Lo Cannes Lions, a festival

confab remains a vital plaver, despite fy as artists. rmm focused on advertising and related cre-
increasing competition. David Rose Publishing COO Angela Crossholnation’s ative fields, which starts June 21, says Ted
“Midem has historically been the most — Rose White has attended Midem frequent- key in the digital age Mico, COO of brand integration firm Mir-

important music business conference ly since 1997 and finds it an essential desti- s caree ™ riad, who will fly back to France from Los

| in the world)” says Rich Bengloff, presi- nation. “Our digital income is tremendous- Angeles to attend Lions,
dent of the American Assn. of Indepen- Iy affected by what's going on outside the 70‘}{) While Midem was once the prima-

' dent Musie (A2IM). While he adds that US.7 says the Los Angeles-based White. fromthe 153 ting point for inter | music

' its importanee has lessened “There may be a (streaming music deliv- Music sector business, now other digital and tech con-
i t  asthe digital business has ery company) that's only relevant to India, o/ ferences put on by Re/code, CES amd the

i Midem20ts  Decome more global and less  but they may have a channel that plays 18 70 All That Matters branded conclaves are
WHEN focused on individual ter- U.S. music. If there's not a lot of money from Tech significant players as well.

I :‘}‘:‘?" ritories, Benglofl says, “its to divide anymore, it's really imporiant to 0 Mico, who is primarily attending

| p’ﬂ“ the only place that gets the find out where you can make the money” 7 /{) Midem to speak on a panel, still finds
Festivals, whole world (and) where Midem also serves as a central spot for from Brands it a useful place to network and expand

| w vou get the time to meet White and some of her sub- publishers out- o his global contacts, “1 don't need 1o go o
WeB with everyone™ side the U.S. to meel. The in-person inter- 5 /(/) France to do a deal with a US. company”

| Geographically, 149 of all  action with colleagues from across the identify as artists he says,
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